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Wash Volume Report
shows regional differences
In carwash cycles per site

ational results for the second quarter of 2008 reveal that 883 carwashes reported

wash volumes of 5,402,038 cycles, average quarterly revenues per site of $44,572
and average revenues per cycle of $7.29. This represented a decrease from the second
quarter of 2007 of 13.2% in average revenues per site, and a decrease of 15.4% in average
carwash cycles per site. The average revenue per cycle did increase 1.7% from second
quarter 2007 to 2008.
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There were significant regional differences, however, in the 14 reporting regions with
British Columbia, Alberta and the Prairies showing an average of 11% increase in average
wash cycles per site, while Ontario, Quebec and the Atlantic regions averaged a decrease
of 22% in average wash cycles per site.

The WVR program provides participants with both national and regional reports on a
quarterly basis showing monthly wash volumes by participant (number of wash cycles)
and aggregate revenues, average revenue per wash, trend information, wash and industry
totals, including benchmarking data for carwash sites and companies. The reports assist
participants to determine market share and industry performance. Reports are prepared
in 14 regions of the country.

CCA Wash Volume Reports allow participating members to compare their carwash
operations performance with that of other similar operators both locally and nationally,
identify seasonal variations, assess the performance of their business, understand how the
overall carwash market is performing and make informed decisions regarding new loca-
tions or expansion. The program is provided at no cost to participating CCA members.

The Canadian Carwash Association’s (CCA) market research program for its members
provides reliable data, collected and analyzed by Kent Marketing Services Limited, on
the carwash industry in Canada. The Wash Volume Report (WVR) program, launched in
2004 and developed exclusively for the CCA, gives members the ability to monitor data
to determine if their sales are being influenced by site selection, marketing, weather or
other economic factors.

CCA GOLF TOURNAMENT

CCA National Office staff Sarrah Youn

and Larisa Morton talking with Mike Black
and Murray Ewing at this i}/ear’s annual golf
tournament registration table.

his year’s annual golf tournament took
place September 16th at the Richmond
Hill Golf Course under sunny skies and
warm temperatures. Carwash operators
were joined by industry suppliers for lunch
and then 89 golfers hit the course for 18
holes followed by a dinner attended by 104
members of the carwash industry. Many
suppliers generously donated prizes for the
raffle table and over $1,200 was raised for
the 50/50 draw. Proceeds from the draw
resulted in a donation of $640 to CCA’s
charity of choice the Yellow Fish Road
Program (www.yellowfishroad.org) run by
Trout Unlimited based in Calgary, AB.
Check out our website for additional pho-
tographs (www.canadiancarwash.ca) from
this year’s tournament. Next's year’s tourna-
ment will be held Tuesday, September 14,
2009 at the same course.

NEW MEMBERS
SUNNINGDALE SELF SERVE CARWASH, LONDON ON
JIM'S MOBILE AUTO WASH & DETAIL SERVICE, AYR ON

2178298 ONTARIO INC, BRAMPTON ON
THE CARWASH COMPANY, NEWMARKET ON
BEST AUTO CLEANING, KITCHENER ON
MCKNIGHT VILLAGE CAR WASH, CALGARY AB
FAT CAT DOG & CAR WASH, BROCKWOOD ON
EVERY LITTLE DETAIL, PRINCE GEORGE BC
GRAND PRIX AUTO DETAILING, TORONTO ON
1762581 ONTARIO INC, WOODBRIDGE ON
STONE CREEK PROPERTIES, ETOBICOKE ON
MR. CARWASH, WINDSOR ON
XTREME TOUCH AUTO DETAILING INC, MISSISSAUGA ON
6947301 CANADA LTD, HAMPTON ON
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